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Accounting Depreciation and regulation*99/2,72 


Advertising (see also brands, marketing) and internet 98/1 ,29- 
36; and interactive media*97/1,77; How consumers use ads*97/ 
4, 64; Readership characteristics*98/1,60; Advertising effects 
model*98/2,61; Advertising, innovation and growth*99/1,64; 
and segmentation*99/3,73 

Albania State enterprise restructuring*97/2,8 | 

Argentina 92 years of M1*97/2,84 

Asia Post-crisis manufacturing strategies for Japanese, European 
and US MNCs 99/4,55-64 

Astra-Merck Organisational structure 99/3,40 

AT&T and world telephony 97/3,13 

Australia Public-private partnerships for service delivery 99/4,29-39 
Bankruptcy Efficiency of procedures 
Banks Direct seis, at Lan & Spar 99/2, 

Mondex International*97/3,62; Russian*98/2,65; Megamergers 
*98/2,66; Mergers snd core competencies*98/4,55; Who profits 
from knowledge?*99/4,89 

BBC World Service organisational modelling 99/3,27-30 and*71 


Biotechnology and environment*97/1,7 
BNR and Fjord Line takeover 97/3,27-34 

Bosnia-Hercegovina Small businesses*98/1,57 
Brands (see also advertising, consumer behav cena a ) Are 
brand promotions a zéro-sum game? 98/3,21-32,and*97/4,67; 
Manchester United brand 98/4,47-54; Global brands 99/1,1-14 
Measuring marketing performance*97/1,71; On the Web*97/1 


Do brands benefit consumers?*97/2,78; Brand equity and trust** 


2,78; Brand preference vs allegiance*97/2,82; Is the brand manager 


to blame?*97/2,82; fmcg line extensions*98/4,59; Consumer 
loyalty*98/4,61; Brand-based online communities*99/4,90 
BP-Amoco Peter Sutherland Stockton Lecture 99/3,47-55 
British Airways and global brands 99/1,13 

Bulgaria CEO compensation*97/1,73; Labor markets*97/1,74; 
Enterprise adjustment*97/ 1,74; State enterprise restructuring*97/2,8 1; 
Foreign direct investment*97/4,62; Firms’ size structure*98/2,63 
Canada Group incentive schemes*97/1,74 

Canon vs Xerox 99/2,5 

Capital markets (see financial markets) 

Capital (see investment) 

Careers Professional development*99/1 ,63; after downsizing*97/ 
3,63; Assessing Sonnenfeld*97/4,60; in E. Europe*97/4,67; and 
project cycle times*99/3,76; Effects of job changes*99/3,76 
and 99/4,91 

Case studies Fjord Line takeover 97/3,27-34; Integ 
97/4,37; NBIC and resource-based view 97/4,56; Psion 98/1,15- 
20; UK advanced auto-engineering 98/1,45-53; Strategic decision- 
making in a Greek company 99/1 ,29-38; Continuous innovation 
at Fluke Corporation 99/1,39-46; Competence development at 
Spie-Trindel 99/2,43-52; Modelling easyJet strategy 99/3,19- 
24; BBC World Service simulation project 99/3,27-31; Culture 
change at KPMG 99/4,1-19; Knowledge and Competence 
Management at Ericsson 99/4,20-28; Russian voices from a 
Danish company 99/4,65-78; US tyre industry*97/1,78 
Central Europe (see Eastern Europe) 

Chief Executive Officers (see top management) 

China Strategic implications of Guanxi 98/3,33-44; 
Clustering Innovation diffusion*97/1,71; methodology*97/ 
2,83; Pharmaceutical patents*97/2,83 
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99/2,25-: 1 UK energy markets 98/2,37-43; Post-crisis 
manufacturing strategies for Japanese, European and US firms in 
south-east Asia 99/4,55-64; Resources, customers and 


competition*97/2,79; and market exit*97/2,80; competitive 
advantage game*97/3,63; What determines a nation’s 
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management*98/2,66; ISO 9000*98/2,68; HRM as a source of 
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4,20-28; Unwritten Rules research*97/1, 74 

Consumer behaviour and Web 98/1,29-36 and *62, and*99/4,90- 
91; Attitudes to new technology*97/1,75; Do consumers benefit from 
brands?*97/2,78; Brand equity and consumer trust*97/2,78; Role 
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10 and*99/3,74; Core competes icies and utilities 99/2,37-42; 
Competence-building and corporate renewal 99/2,43-51; Managing 
environmental strategy 99/2, 61-66; Knowledge management 99/ 
2,67-71 and at Ericsson 99/4,20-28; Dynamics of strategy 99/3, 1- 
16 and 99/4,41-54; Computer simulation of dynamic strategies 99/ 


3,17-32; and globalisation 99/1,1-14, 99/4,79-86; Effects of 
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manage different divisions differently?*97/3,61; Strategic 
innovation*97/3,63; What determines corporate growth?*97/4,64; 
New manifesto for management*97/4,64; Strategy as guided 
evolution*97/4,65; Strategic innovation by market leaders*97/4,65; 
Teams*98/1,59; Procedural justice and innovation/ performance*98/ 
1,59-60; and new industries*98/2,61; Dynamic view of strategy*98/ 
4,60; Innovation metrics*99/1 ,62; Organisational learning*99/1,63; 
Advertising, innovation and growth*99/1,64; Firm vs industry 
effects on innovation*99/2,72; Mission statements*99/3,75; 
Evolution of core competence*99/3,76; Power and investment 
decisions*99/3,77; Globalization and the value curve*99/4,87 
Culture Change at KPMG 99/4,1-19; MNCs’ HRM in Russia 
99/4,65-74; 

Decision science (decision analysis) Modelling dynamic 
strategy 99/3,17-32; World of showers and dynamics of resource 
sharing*97/4,66; System Dynamics and BBC*99/3,71; 
Dynamics of diversification*99/3,72; Management education 
and systems dynamics*99/3,78 

Denmark Russian voices from a Danish company 99/4,65-74 
Design management (see product design, operations 
management) 

Developing countries Post-crisis manufacturing strategy for 
Japanese, European and US MNCs in south-east Asia 99/4,55-64 
Eastern Europe (see also each country) FDI - German, British 
partnerships*97/3,63, - general*97/4,62; Politicking and 
privatisation 97/1,23-30; and global branding 99/1,9-10; 
Russian voices from a Danish company 99/4,65-74; State 
enterprise restructuring*97/1,76-7, 97/2,81; Economic output 
1970-95*97/2,81; Markets for executives*97/4,67; Regulation* 
98/2,62; Firms’ size structure*98/2,63; Stock markets*98/2,67; 
Investment funds and corporate governance* 98/4,58; MNCs 
and managers’ attitude change*99/2,75; FDI by MNCs*99/3,75 
easyJet Modelling strategy 99/3,19-24 

eCommerce (see consumer behaviour, interactive media) 
Economics, general Options for new British Government 97/2, 1- 
59; Role of economists in companies 97/2,58-66; Microeconomic 
effects of single currency 99/2,25-36; Global interdependence, the 
corporation and the changing world 99/3,47-55; Third Way 99/ 
3,57-67; Review of books on globalization 99/4,79-86; 
International policy co-ordination*97/1,72; Management 
competence and growth*97/1,73; Unemployment and capital 
stock*97/3,64; When monetary and fiscal policy clash*97/3,64; 
Economic impact of ISO 9000*97/3,65; UK personal 
wealth*97/3,66; Consumption models and savings*97/4,61; 
Economic impact analysis*97/4,67; Growth and telecoms 
infrastructure*97/4,68; International co-ordination*98/1,56; 
CBI surveys and reality*98/1,61; North-south trade*98/2,63; 
Macroeconomic and cross-border effects on interest rates*98/ 
4,56; OECD growth and employment*98/4,57; Markets, firms 
and growth*99/1,63; International interest rates*99/3,78; 
Unemployment and capital stock*99/4,90; Modelling G6 
economy*99/4,90 

Electricity (see also Regulatory system) Pricing systems*97/4,61; 
E. Europe reform*97/4,67; Modelling UK power market*98/ 
1,55 and 61; Strategic decisions in UK*98/2,64; Will RETA 
raise prices?*99/3,70; 1999 divestment and prices*99/3,7 | 
Electrolux and global branding 99/1,9,14 

Electronics industries (see also technology, Interactive) Psion 
98/1,15-20; Liberalisation and Competition 98/2,37-43; Internet 
and consumers 98/1,29-36; Fluke Corporation 99/1,39-46; 
Database on wired-up world 99/1 ,47-52; Bill Gates’ views 99/2, 1 1- 
16; Silicon Valley*97/2, 80; diversification and innovation*98/ 
1,56; Digital radio*98/4, 58; Music on-line*98/4, 60, and 99/4,91 
Employee ownership Employees as stakeholders 97/2, 21-4; 
in Poland and Eastern Europe*97/1,76-7 

Entrepreneurship and Psion 98/1,15-20; in US 98/2,11-18; 
and top companies 98/2,19-26 


Environmental economics Environment as stakeholder 97/ 
2,25-8; Managing environmental strategy 99/2,61-66; 
Biotechnology and*97/1,77 

Equity capital (see financial markets) 

Ericsson Knowledge and competence management 99/4,20-28 
Estonia Foreign direct investment*97/4,60 

Ethics Special Feature on stakeholding etc 97/2,1-57 

Europe (see Eastern Europe, European Union) 

European Union (including single market and EMU/Euro) 
Utility markets 97/1,1-6; EU and the information society 97/4, 
13-16; Business lobbying of the EU 97/4,17-26; Has the single 
market led to scale economies for Europe-wide businesses? 99/ 
1,15-20; European monetary union - firms’ non-price 
competitiveness 97/3, 43-51, and 99/2,25-36; EMU problems 
and opportunities 97/4,1-12, EMU and global branding 99/1,9 
and 13; EMU and UK macroeconomic prospects*97/2, 83, EMU 
and lessons from regional growth variations in Germany*97/3, 
62; Euro and $*98/1,54; Monetary union*98/2, 65, 98/4,56 
Financial markets Managing a Community Fund 97/2,10-13; 
Russian default 98/3,1-6 and*99/3,73; Collateral and capital 
markets*97/1,71; Analysts’ optimism*97/1,74; Market 
imperfection in stock prices*97/1,75 and 99/3,75; Earnings 
management and equity offerings*97/1,77 and 99/3,77; Power and 
conflicts of interest in securities firms*97/2,80; Liquidity 
effect*97/2,81; Timing of announcements*97/2,82; Risk 
aversion and security returns*97/4,61; Convertibles as venture 
capital*97/4,62; Should speculators be taxed?*97/4,62; Dual 
listing*97/4,67; Indirect information sale*98/1,55; US Treasury 
auctions*98/1,58; Russian indices*98/1,61; [POs*98/2,64; Italian 
Treasury*98/2,67; Macroeconomic and cross-border effects on 
interest rates*98/4,56; Risk arbitrage in takeov er$*98/4,57; 
Character as risk*98/4,60; Efficiency in emerging*98/4,62; Share 
prices across frontiers*99/1,62; Debt restructuring and 
performance*99/3,69; Credit for bankrupt companies*99/3,70; 
Allocation decisions in equity issues*99/3,71; Closed-end funds 
discount*99/3,71; Equity price anomalies*99/3,72; Why new 
mutual funds open*99/3,73; Finance since 1738*99/4,89; 
London trading costs*99/4,9 | 

Firestone Investment/disinvestment*97/1,78 

Fiscal policy (see also economics) When fiscal and monetary 
policy clash*97/3,64; Can fiscal cuts reduce demand?*98/1,59; 
and EMU*98/2,65 

Fjord Line Takeover battle 97/3,27-34 

Fluke Corporation Continuous innovation 99/1,39-46 
Football Why is Manchester United so successful? 98/4,47-54 
Foreign direct investment In E. Europe 97/3,63*; 97/4,60* and 
62*; 99/3,75*; In south-east Asia after the crisis 99/4,55-64 
Games (see management games) 

Gas UK industry 98/2, 37-43 

Gemini Consulting Value innovation growth formula 99/1 ,53-56 
General Agreement on Tariffs and Trade (see WTO) 
General Electric Plastics divisions organisational structure 99/ 
3,36 

Germany Convergence/divergence in regional growth*97/3,62:; 
Choosing E. European partners*97/3,63; Transfers to East*98/ 
1,57; 62; Corporate governance*99/2,73 

Globalization (see also Economics) and branding 99/1,1-14; and 
telecoms 99/1,21-7; and regulation 99/2,19-24; Global 
interdependence, the corporation and the changing world 99/ 
3,47-55; and corporate strategy 99/4,79-86; Value effects of 
international joint ventures*97/4,65; International gregariousness 
of consumer behaviour*98/1,61; Share prices across frontiers*99/ 
1,62; Managing global customers*99/3,70; and the value curve*99/ 
4,87 

Goldman Sachs Peter Sutherland on global interdependence 
99/3,47-56 

Goodrich and technological change*97/1,78 
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Goodyear Diversification model*98/2,66 
Greece Case study of strategic decision 99/1 ,29-37; Strategic 
decisions in 38 firms*97/3,64 
Healthcare industries / a skin (Integra case history) 97/4,37; 
Quasi-market 


pharmaceutical spending in developing countries*96/4,55; 


UK maternity services*96/3,7 


ife 


as case examples for strategic chat armaceu sical 
ind patent counts*97/2,83 Siecle waiting lists*99/3,69 
zlobal brands 99/1,5- 
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Hong Kong Views of guanxi 98/3,33-44 
Hotels International competitiveness 97 
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families as sta 
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Trust and restructuring* 97/ 


the workplace 
2,84; Managerial attitudes to employment involvement*9 
Managerial careers after downsizing*97/3,63; Employee 
autonomy *97/3,65; 
Managing expatriates*99/1,63; 
competitive advantage*99/2,73; Fair process*99/2,74; Managerial 


Management 


dynamics*99/3,78; Learning 


learning*99/3,77,99/4,91; 
and employment contract*99/4,92 
Hungary Politicking and privatisation 97/1,23-30 
IBM and marketing 98/1,1-14 

IMF Stu 


ess tests for capital requirements*98/1,5 


Information systems Computer simulation for visualising and 
rehearsing strategy 99/3,17-32; Syste lics and 
diversified firms*99/3,72; CEOs for infor m age*99/4.89 


Top managers’ views on 


Information technology an 
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diversification*98/1,56: Procedu j Cc 1*98/1,59-60 

Metrics*99/1,62; and advertising owth*99/1 64; Firm vs 
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Integra Life Sciences Case history 97/4,37 

Intel Navigating strategic inflection points 97/3,11-18 d 

Hewlett Packard 98/2,56-60 

Intellectual capital (see knowledge an ) 

Interactive media (see also technology, ele stries) and 


corporate strategy in manufacturers and international service 


26; and retail consume 


reality and innovation 98/3,45-54; Const 
3; Brand communication on*97 
advertising*97/1,77; Business opportunities and threats 
Consumer use of*97/3,61; and anthropology* 98/1 ,60; and business 
strategy*98/2,61; At work and home*98/2,67; Buying music on 
line*98/4,60 and 99/4,91; Electronic home shopping 99/4,90 
Internet (see interactive media) 

Investment (see also Foreign eon Investment) Intellectual capital 


97/1 53-62, 97/4,33-44 - and social 
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Re tulatory affairs offices 98/4,31-36, and*61; management 
competence effects*97/1,73; Kno 4.57 
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Manufacturing industries (see competition, performance) 
Marketing Exp success 1 PIMS data 97/1,63-70 
Market orientat 8/1,1-14 d 99/3,33-46; Thinking 
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monopolies*97/4,60 

Motor industry Advanced auto- ‘ 
Music industry Marketing mo an music*98/1,54; On-line*98 
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National Bicycle Industrial Company (NBIC) and resource- 
based view 97/4,56 

Neural Networks Models*9 
Norway Fjord Line takeover 97/3,27-34 
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98/4,1-20; TQM adoption*97/1,76; Advanced manufacturing 
technology*97/4,63; Supply chain strategies*97/4,63; Testing 
manufacturing strategy theory*97/4,63; Research*98/2,61; and 
professional services*98/2,62; ISO 9000*98/2,68 

OECD Profit sharing survey 97/4,27-32 

Organisational behaviour (see HRM) 

Pay Search for best financial performance measures*97/1,71; 
of CEOs in Bulgaria*97/1,73; Group incentive schemes in 
Canada*97/1,74 

Performance Anglo-US comparisons in services 97/1 ,7-22; Profit- 
sharing improves 97/4, 27-32; Single market effects 99/1,15-20; 
and single currency 99/2,25-36; Public-private partnerships 99/ 
429-40; Effects of CEO turnover*97/1, 76; Effects of 
downsizing*97/1, 76; UK manufacturing performance*97/3, 65 
Performance appraisal in service industries 97/1,7-22; 
Regression and Data Envelopment Analysis as measures 98/ 
4,37-46; Economic effects of ISO 9000*97/3,65; in 
marketing*98/4,59; of regulatory systems*98/4,60 

Personnel management (see HRM) 

PIMS (profit impact of market strategy) 97/1 63-70, 97/2,75- 
77, 99/1,15-19 

Pharmaceutical industry (see healthcare industries) 

Poland Employee ownership in privatisation*97/1,76 
Pricing; Price regulation for monopolies* 97/4, 60; Pool system and 
British electricity prices* 97/4, 61; in mobile telecoms* 98/4, 57 
Privatisation (see also Eastern Europe) Case history of 
politicking 97/1,23-30; in Rumania 99/2,53-59 

Product design Psion 98/1 ,15-20; Virtual reality and innovation 
98/3,45-54 

Production management (see Operations management) 
Regulation and European utilities 97/1,1-6; Independence 
of regulator 97/2,67-74; Self- and statutory regulation 97/ 
3,35-42; EU attitudes on IT issues 97/4,13-16; Telecoms 98/ 
1,21-28 and 99/1,21-7; In UK energy 98/2,37-43; European 
network industries 98/3,55-71; Evolution of firms’ regulatory 
afiairs offices 98/4,31-36,*61; and global corporation 99/ 
2,19-24; Price regulation for monopolies*97/4,60; British 
electricity prices*97/4,61; Taxes and TV programming*97/ 
4,62; Electricity in E. Europe*97/4,67; Telecoms*98/1,55; 
in E. Europe*98/2,62; US and Canadian telecoms*98/2,63; 
Strategic decisions after deregulation* 8/2,64; Assessing 
regulatory performance* 98/4,60; Pay-TV*99/2,72; and 
depreciation 99/2,72; A pro-industry regulator?*99/2,73; 
Will RETA raise prices?*99/3,70; Cost of capital in UK 
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